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Summary 
Topic of the lecture is Infant Formula and the Importance of Whey Ingredients in China. 

IMF market in China is quite different from that in other countries. 

Firstly, China’s IMF market has huge market scale. In year 2007 and 2008, the number of babies between age of 0 to 3 years in urban areas (the main force of infant formula consumption in China) mounted over 10million, making a yearly increase of over 20% in Chinese IMF market for fifth straight year, and China’s IMF market became the second largest globally. Chinese IMF producers have been benefited by the rapid increase in market scale, and major players were able to realize a turnover growth of 50% each year in average. It is predicted that the whole Chinese IMF market would reach 3 billion USD in year 2010. 
Secondly, Chinese consumers are much more premium oriented and less sensitive to prices. Premium products take up only 36% of total IMF sales in year 2004, 46% in 2007, and is expected to reach 50% by the end of 2008. This phenomenon may be explained in the parents’ particular care for their babies strengthened by China’s ‘one child policy’ as well as major quality incidents of widespread influence and impact. Thus higher prices are currently believed to be the symbol of good quality. 
Thirdly, the definition of ‘fine IMF product’ in the market of China is different. A truly reliable IMF product must be tailor-made for Chinese infants and babies (thus could fully meet their unique physiological characteristics), with balanced nutrition, 100% guaranteed safety, a mild taste, customer friendly & convenience, and reasonable pricing. In order to develop a fine IMF product that satisfies all these requirements, Research Centre for Breast Milk was established in August 2007 by Shanghai Institute of Pediatrics (an leading institute of Pediatrics in mainland China) and Beingmate. 

Lastly, laws and regulations by Chinese government also provide guidance for China’s IMF market. In 1994 <Regulation of Human Milk Substitutes> was introduced after <International Marketing Code of Breast-milk Substitutes> in China, so as to encourage breastfeeding to infants and babies. As a support to the guidance, our company revised the slogan as ‘Beingmate – the second best choice for Chinese babies’. 

As a summary of characteristics of China’s IMF market: it is fast growing, open to internationally standardized products but is still eagerly seeking its tailor-made ones, indicating the trend of IMF market development. 

As an important ingredient of IMF，whey products is widely used in China, and has a promising future as the market gradually matures.

Whey based production has become the mainstream of IMF production with 20 years of development in China, and is now supported by GB 10766-1997, or more specifically referred to as formula 2. This production procession is highly recommended as it ensures similar protein composition to breast milk, making the product easier for infants to digest. 

On the other hand, with the fast development of cheese consumption (predicted yearly growth of 38% in the next 5 years), it can be a great opportunity to set up a plant for cheese production in an area with abundant raw milk supply in mainland China, and in the mean time, start whey production and utilization – the beginning of China’s whey industry. As a beginner, we hope we could get as much as possible the experience and advice from top experts or other countries. 
China’s IMF market and whey industry has a long way to go, and Chinese local companies should take the responsibilities for its sustainable development. Let us work together for a bright and promising future. 
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